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Statistics from a readership survey. Readership per issue based on our standard 
press run of 25,000 and an average passalong rate 2.5 readers per print issue,  
plus digital readership and combined social media followers.

READERSHIP

140,000+
Print + Digital Readers Per Issue

$500,000+
Average Home Value

$180,000+
Average Household Income

are Millennials or Gen Z 
under age 44
are Gen X 
ages 45–59
are Baby Boomers 
ages 60 and over

30%
36%
34%

Everyone is reading Midtown magazine:

A great region deserves  
a great magazine.

For over 17 years, Midtown has remained the most trusted  
voice and most widely read local publication covering and 
serving the Raleigh community. Midtown reaches a highly 

educated, affluent and engaged audience. 
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Where people !nd Midtown
• Targeted mailings 
• 500+ local businesses in the Triangle 
• Harris-Teeter and Wegmans locations 
• Midtown + 5 West signature events 
• Hotels + luxury apartments 
• Community events + partnerships 
• Subscriptions 
• North Hills + Village District shopping centers 
• Local coffee shops
• Real estate of!ces

90%
PICK-UP RATE 

EACH ISSUE

21,500
We print

copies per issue

6
issues 

per year

Midtown sends  
targeted mailings to  
1,500 loyal readers
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DISTRIBUTION
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DISTRIBUTION
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• Hotels + luxury apartments 
• Community events + partnerships 
• Subscriptions 
• North Hills + Village District shopping centers 
• Local coffee shops
• Real estate offices
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WHY MAGAZINES?

62%
of readers take action after  

seeing a print ad

82%
of people who want to make a  

purchase trust print ads the most

PRINT
Influencers of luxury goods are  

devoted print magazine readers

No. 1
Print magazines are No. 1 in reaching 
affluent, influential consumers—more 

effective than all other media combined

People are 

70%
more likely to remember businesses  

seen in print compared to online

ENGAGING
People find magazines more inspiring,

trustworthy and engaging than websites or TV

50 minutes
The average magazine reader spends  

50 minutes reading each issue

Sources: 2020 MPA Magazine Media Factbook, 2017 MarketingSherpa Customer Satisfaction 
Research Study, Forbes, VIP Knoxville Magazine and The Guardian.
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JANUARY/FEBRUARY 2022 | 79

B Y  K A T I E  J A N S E N     P H O T O S  B Y  B R I A N  M U L L I N S

I
n the heart of winter, few things are more 

comforting than a steaming, aromatic bowl 

of soup. For many winters, soups have 

filled our stomachs with a nourishing and 

delicious warmth. In 2012, Harvard University 

archaeologist Ofer Bar-Yosef and colleagues 

discovered pottery artifacts in China suggesting 

that humans made soup as early as 20,000 B.C. 

Clearly, the history of soup is as rich as its many 

flavors and combinations. 

Quite often, preparing soup can be nearly as 

enjoyable as consuming it—but only if you’re willing 

to take your time. After chopping your produce and 

other ingredients into neat, colorful piles, turn on the 

stove and start warming up your ingredients. You can 

also warm your hands over the stovetop’s heat to take 

the chill out of even the most brisk winter days. 

Check on your soup periodically and, as time 

passes, revel in its rising steam and the delicious 

aroma that fills your home. Delight in what is perhaps 

the most satisfying result of this process: the fact that 

a vat of homemade soup goes an incredibly long way. 

It can nourish a crowd or provide days of leftovers 

that require no additional effort in the kitchen.

We all have favorite soups—and often associate them 

with nostalgic memories. But it’s always fun to try 

something new. This winter, trade in your scarf for 

slippers and get ready to stir and simmer in the warm 

comfort of your kitchen. Clip out these recipes created 

by six local chefs and add them to your collection. 

From Sassool’s Freekah Chicken Soup to Mandolin’s 

Popcorn Bisque, these recipes may become new 

regulars in your winter lineup—and are certain to 

warm the hearts and stomachs of those you love.

6 Soups
to Savor

local chefs perfect  
winter’s principal meal

Freekah Chicken Soup 
CREATED BY THE SALEH FAMILY, OWNERS OF SASSOOL  |  MAKES 8 CUPS
Editor’s note: Freekah is a green wheat that hasn’t matured yet, so it offers much more nutritional value than traditional wheat. 
In Lebanon, many dishes are cooked with freekah. It adds a signature nuttiness to the flavor.

Ingredients
6 roasted crispy chicken legs  
     (marinated a day before in olive oil,  
     garlic, lemon juice and salt)
2 cups of freekah

3 large carrots
1 cup of peas
1 cup of diced yellow onion
8 cups of chicken broth

¼ cup of olive oil
1 teaspoon of salt
1 teaspoon of thyme
1 teaspoon of cumin

Directions
Before composing your soup, chop the roasted chicken legs into ½-inch pieces. Wash, dry and cut the carrots into ¼-inch-thick 
moon-shaped pieces. Bake the chicken and carrots at 350 degrees for 20 minutes. 
Next, rinse and strain the freekah. 
In a stockpot, heat the vegetable oil and add in the diced onion. Let the onions sweat for about 5 minutes. Add in the freekah, thyme, 
cumin and salt. Let the mixture simmer for about 10 minutes. Add in the chicken broth and let the mixture simmer on low for another 
30 minutes. Add the carrots, peas and chicken into the pot and let the soup simmer for 5 more minutes.

010222MM_FEA_Soups.indd   79 12/15/21   3:07 PM

78 |  midtownmag.com 

ELIJAH MANNING (9)  
OF CARY RIDES THE  
PULLEN PARK CAROUSEL.

48 | midtownmag.com 
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youngest of the group stayed behind, keenly 
listening as Moton was interviewed about his 
plans for the area. 

With wonder in his eyes, the boy asked 
Moton if it was “really possible to be 
successful” having grown up in such a rough 
area. Moton saw himself in the youngster—
both in his aura of doubt and hope of 
possibilities—and says moments like these 
fuel his desire to help. “I want these kids to 
see that they’re capable of succeeding beyond 
pro sports and rap careers,” he says. “They 
just need hope, and someone who can offer 
them guidance and a chance. That’s what 
drives me. I see the way these kids look at 
me when I walk through my old streets, like 
they’re thinking to themselves, ‘He did it, but 
can I too?’ They can, but they need to be given 
a fair shot to do so.”

Attributing his mother and grandmother 
for his abiding faith and passion for making 
a difference, Moton started the Velle Cares 
Foundation, a nonprofit that hosts events 
such as Single Mother’s Salute, an annual 
gala in honor of his own single mother that 
showcases and celebrates more than 150 

women in the Triangle for their courage 
and strength while facing the challenges 
associated with raising underprivileged 
children. The festivity showers these mothers 
with gifts—laptops and vacations were gifted 
at this year’s ceremony—but Moton leaves 
each year with a pit in his stomach, knowing 
that it will take far more than gifts and a red 
carpet to truly help change the trajectory of 
the children these mothers so love.

“A career is what you are paid to do. I’m 
fortunate that I love what I get paid to do—don’t 
get me wrong. But a calling and a purpose is 
what you were made to do, and I was made to 
do everything in my power to bless others like 
I’ve been blessed,” Moton says. 

RAISING RALEIGH
The LeVelle Moton Basketball Camp—

another of Moton’s passions—has been a 
mainstay in the region for nearly two decades, 
fostering NBA stars such as P.J. Tucker 
and John Wall. Tucker returns to Raleigh 
each year to help Moton’s foundation host 
an annual Back to School Community Day 
at the nearby Boys & Girls Club—the same 
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A coach’s primary job is to teach 
athletes how to better themselves at a 
particular sport, with the ultimate 

goal of winning games and earning trophies. 
For some coaches, however, the role of 
mentor extends far beyond the confines of a 
court or field. 

Take LeVelle Moton, head coach of North 
Carolina Central University men’s basketball 
team. He believes it’s equally important to 
guide athletes through everyday life. He 
mentors his players on and off the court 
through words and deeds.

An NCCU graduate and standout basketball 
sensation himself, Moton is in the university’s 
Athletics Hall of Fame thanks to his success 
as a student-athlete there. As head coach of 
the NCCU men’s basketball program since 

2009, Moton has amassed dozens of coaching 
awards, a mile-long list of tournament titles 
and numerous championships. He even 
authored an acclaimed book filled with 
short stories sharing his experiences about 
overcoming adversities. 

Moton’s uplifting determination to see 
others from his community succeed has 
garnered praise from the likes of Mike 
Krzyzewski, aka “Coack K,” head coach of 
the Duke University men’s basketball team; 
and Roy Williams, retired head coach of the 
University of North Carolina men’s basketball 
team. Moton’s propensity to inspire has also 
attracted the attention of TV producers. He 
most recently gained notoriety from the 2021 
ESPN docuseries, “Why Not Us,” which 
spotlights Moton and the NCCU men’s 

basketball program as a shining example of 
one of many athletic programs at historically 
Black colleges and universities that have 
endured challenges and “done more with 
less.” The series expands these experiences 
to other HBCU athletic programs and their 
coaches’ motivational approaches. 

That same motivation led Moton to 
turn his sights to his old neighborhood in 
southeast Raleigh. 

MOTIVATED BY A MOTHER’S LOVE
Having grown up near the intersection of 
Lane Street and Idlewild Avenue, Moton 
played in the park at 920 E. Lane Street that 
now bears his name. He recently visited it to 
be photographed for a media story and met 
some young boys playing in the area. The 

HHAVEAVE  AA ‘M ‘MEANINGFUL EANINGFUL DDASH'ASH'
BY MELISSA WISTEHUFF  ˔  PHOTOS BY JENNY MIDGLEY

HOW LEVELLE MOTON IS MAKING A DIFFERENCE 
ON AND OFF THE BASKETBALL COURT 

D E P A R T M E N T S  D E P A R T M E N T S  COMMUN I TY

120 | midtownmag.com 

OUT&ABOUT
D I N E  &  D R A F T      |      T A S T E S  O F  T H E  C I T Y      |      E V E N T S      |      M I D T O W N  M I N G L E S      |      KALE IDOSCOPE

O T H E R W O R L D LY  E F F E C T S  B Y  C H A R L O T T E  R U S S E L L
Raleigh-based oil painter Tisha Weddington finds inspiration from the quirky and beautiful to create surreal compositions. In her 
unique process, she paints, repaints and lets parts of the old imagery come through to the new image. In using thin layers and 
glazes, elements from the painting underneath emerge to create an otherworldly effect. 

ŏWorld of Top HatsŐ was inspired by fashion imagery and beautiful dresses. Weddington started this piece by painting a woman 
holding an actual zebra in her arms. She decided to turn the zebra into a gown but allowed the old imagery to come through, visible 
by the second set of arms within the dress. Birds wearing top hats line the sides of the gown, infusing humor and the element of 
surprise into the painting. In works like ŏWorld of Top Hats,Ő Weddington layers visual elements to create imagined compositions, 
which rely on the viewer to interpret her imagery. 

Born in Charleston, South Carolina, Weddington received a bachelor’s degree in fine arts from the School of the Art Institute of 
Chicago. 9iew more of her artwork at tishaweddington.com. 

T I S H A  W E D D I N G T O N
W O R L D  O F  T O P  H A T S ,  2 0 1 8 
O I L  O N  C A N 9 A S
� �  ;  3 �  I N C H E S

“My work is a process of things emerging from others. 
I like to see layers coming through as if it were a collage of 

paintings. I love making the viewer wonder what this painting 
means and have them discover that for themselves.” 

—Tisha Weddington 
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B Y  E L I Z A B E T H  K A N E   |   P H O T O S  B Y  C A T  N G U Y E N 
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Something About

Raleigh
A CHICAGO BACHELOR GETS A FRESH START 
IN A SLEEK WAREHOUSE DISTRICT CONDO

HHoneybees are the pandas of the insect world,” says 

Leigh-Kathryn Bonner, founder and CEO of Bee 

Downtown, a Morrisville-based company that maintains 

beehives on corporate rooftops and campuses not only in 

the Triangle, but throughout the Southeast. These clever insects 

do more than produce honey—they are expert and efficient 

pollinators, and play a pivotal role in our ecosystem. 

Over the last decade, parasites, disease and habitat destruction 

have made life in the wild difficult for bees, creating a more urgent 

need for beekeeping. No one is more aware of this than Raleigh’s 

“celebrity” beekeepers, several of whom have founded companies 

to showcase the talents of these important little critters.

““

BEES ARE BUZZING IN URBAN AREAS 
ACROSS THE TRIANGLE THANKS TO 

HELP FROM LOCAL BEEKEEPERS

B Y  C A I T L I N  W H E E L E R

THRIVINGTHRIVING
HIVESHIVES
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IN EVERY ISSUE
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B R A I N  E X E R C I S E S
“Movement is the biggest stimulator of 

the brain,” says Darcy D. Dane, D.C.,  

a chiropractic neurologist who owns 

Carolina Brain Center in North 

Raleigh and has been credentialed as a 

Diplomate of the American 

Chiropractic Neurology Board. “In 

order to keep your brain healthy, we 

need to have movement.”  

She suggests focusing on cross-

crawl movement to engage your brain 

while moving your body. Common 

examples are walking, jogging, 

running and using an elliptical 

trainer—these activities all require 

moving your left arm with your right 

leg and vice versa. But it doesn’t have 

to stop there. Rock climbing, 

taekwondo, jumping on a trampoline 

or even doing a ninja warrior course 

are other fun ways to stay active. 

When intentionally trying to 

exercise your brain, you may wonder 

about cognitive tasks such as 

crossword puzzles or apps that get 

you thinking. While these are 

definitely worthwhile, Dane says the 

physical component of exercise is still 

necessary. For example, learning a 

new language or musical instrument 

exercises your mind and body since it 

involves motor components by 

moving your mouth and hands in a 

new way. 

WORKING OUT WITH  
BATTLE ROPES ENGAGES 
YOUR BRAIN WHILE  
BUILDING MUSCLE.
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B O D Y  E X E R C I S E S
When deciding on what type of physical exercise works best for you, start by 

considering your needs and values. What you need one day may not always be 

what you need the next day, so variety is key. For some, yoga offers a nice range 

of styles and poses to keep things interesting. 

“There are so many varieties of yoga that there’s literally a type for everybody,” 

Rich says. In addition to yoga, she says tai chi and Pilates emphasize breathing 

and being connected between your mind and your body. Dane agrees that yoga 

is good for promoting balance, but also advocates for weightlifting as a good way 

to build strength in your bones and muscles.  

If your goal is to reduce anxiety, Guerin suggests restorative yoga, which 

involves slower, more supportive movement and gives your mind permission to 

relax. You can also fight feelings of depression, she says, by moving your body to 

stimulate the sympathetic nervous system, which activates your fight-or-flight 

response and gives you more energy and motivation.  

When you only have five minutes, take a mindful stretch break while 

incorporating intentional breathing. Guerin says you can accomplish this by 

moving your head from side to side, twisting your arms, stretching your 

hamstrings or doing lunges, all while noticing how the movement affects your 

body. “Moving your body in a gentle way can really help relieve stress and help 

regulate your nervous system,” she says, adding that it will help you concentrate 

better, focus better and feel more present.

TAKE A MINDFUL STRETCH 
BREAK BY DOING LUNGES 
WHILE INCORPORATING 
INTENTIONAL BREATHING.

ORIGINAL LOCAL CONTENT IN EVERY ISSUE!

I first heard of the wild river boring down from 
North Carolina after “Deliverance,” the film, 
debuted. That was the summer of 1972. It took a 

while, but I at last ran the river with its green and raging 
white water, and mammoth brown and gray rocks. It 
unnerved me to spill and find myself trapped underwater, 
but I escaped to return over and over to the river that 
divides Georgia and South Carolina. 

Here we are 50 years after “Deliverance,” and the river 
named from the Cherokee word “Tsatu-gi” runs as fierce 
and free as ever, promising adventure, and if you haven’t 
set eyes on it you should. See how the land looked in the 
beginning. Witness the classic unmovable object versus 
the irresistible force and hear the river’s roar—for hearing 
of a river is one thing; seeing and hearing it quite another. 
A poet-novelist named James Dickey saw and heard the 
thunder, modeling his Cahulawassee River in his novel 
“Deliverance” (Houghton Mifflin, 1970) after the Chattooga.

UNTAMED 
If you seek the adrenalin rush of running an untamed 
river, the Chattooga waits. Georgia-Carolina’s scenic 
river sharpens a serrated stony edge cutting between 
the states’ northern border. It looks as it did when the 
Cherokee built fish traps from its rocks. Green milky 
waters still rush through sieves and strainers as they 
have for 250 million years. It’ll be here long after we 
cross a fateful river of another kind. 

I was there early one morning on this river that runs 
northeast to southwest. Hurdling downriver between 
canyon walls, I pitched, jostled and bucked as light 
streamed, ricocheted and flared of f granite and gneiss. 
Mica fired up and the walls shook with glitter. 
Asphalt-gray rocks streaked white leaned over the river, 
as if an earthquake had thrust highways into airy 
obtuse angles to remind onlookers that civilization 
doesn’t exist on this river steeped in myth.
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It was gray-green, very clear and yet with a 
certain milkiness, too; it looked as though it 
would turn white and foam at rocks more 
easily than other water … I was listening to 
a falls, and I got ready to die again. The 
sound jumped higher all at once; there was 
a foaming seethe in it, a hoarse desperation. 
We turned again. The land to the left broke 
away, and I looked down a set of rapids 
steeper—a lot steeper—than any we had 
been through, and longer, all stepped down 
toward a funnel that disappeared between 
two huge boulders that turned the air 
between them white. 
— “Deliverance” by James Dickey

STORY AND PHOTOS BY TOM POLAND

THE CHATTOOGA
BECKONS, 

BUT HEED HER 
WARNINGS

66 | midtownmag.com 
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ON theSCENE

BY KU RT D U ST E R B E R G
Photos provided by vendors unless otherwise noted 

S O C I A L  S C E N E      |       T A L K  O F  T H E  T R I A N G L E      |      N E W  A R O U N D  T O W N      |      H O M E  S T Y L E R      |      S I S T E R  C I T I E S

INFUSE
your STYLE

1. Hekman Edgewater bedroom set, $7,599 | Inspirations Home Decor & More
2. Snake plant in cacti pot, $34 | City Garden Design
3. Corkcicle stemless wine tumbler (12 ounces) in Vineyard Vines Blue Camo, $34.95 | Stylish Living
4. Wood and marble shadow frames, $26 (4-by-6-inch) and $30 (5-by-7-inch) | Swagger
5. Fringe pillows (11-by-20 inches), $34 for a set of two | Swagger
6. Pura Smart Fragrance Diffuser, $45; Pura diffuser scents, $12.50 each | Stylish Living

The master bedroom is all about privacy, so there’s no better 

place for displaying your personal taste. Make a big splash 

with an elegant bedroom set and surround yourself with 

cherished family photos in contemporary frames.  

Sip on your favorite wine in a decorative stemless glass  

as you enjoy an infusion of your favorite scents.

2

6

3

4

5

1
PHOTO BY JENNY MIDGLEY

PHOTO BY JENNY MIDGLEY

FASHION + HOME  |  FOOD + BEVERAGE  |  COMMUNITY + CITY  |  EVENTS + ENTERTAINMENT  |  HEALTH + WELLNESS  |  TRAVEL + ATTRACTIONS

STYLES 

THIS

SPRING 

AND 

SUMMER

VENTURE 

OUT IN

VIBRANT

BO
LD

WRITTEN BY BETH SHUGG
PHOTOGRAPHY BY SARA COFFIN
STYLING BY SOFIA LUJAN
HAIR AND MAKEUP BY TEIGHLA NORRIS



2025 MIDTOWN MEDIA KIT |  7

SISTER PUBLICATIONS
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We curate events to connect your brand with our readers and  
advertisers for an authentic, integrated advertising package. 
Ask your sales rep how you can partner with these exclusive events.

DIAMOND AWARDS: 300+ ATTENDEES
Each year, Midtown and 5 West bring you the Diamond Awards,  
where we celebrate the Best of the Best in Raleigh and Western Wake. Our readers cast their votes, and we  
feature the top three from each category (Gold, Silver, and Bronze) in our January / February issues. Midtown  
and 5 West host a one-night, exclusive event to honor the Diamond Award winners in each region.

MIDTOWN MIXER: 200+ ATTENDEES 
In celebration of our valued partners who participate in our templated special sections throughout the year,  
5 West and Midtown will co-host a cocktail reception where these movers and shakers can mix and mingle with 
other community leaders and business professionals.

EVENTS

38,500

280,000
combined distribution for both 
magazines per issue, with a total 
print + digital readership of over

Plus 28,000+ combined  
social media followers!

 MIDTOWN + 5 WEST 

BRAND POWER
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EDITORIAL CALENDAR & DEADLINES

MATERIALS DUE
SPONSORED CONTENT  5/26
NEW ADS OR CHANGES  5/26

CAMERA-READY ADS  6/2
SPECIAL SECTIONS  6/2

SPONSORED CONTENT  1/27
NEW ADS OR CHANGES  1/27

CAMERA-READY ADS  2/3
SPECIAL SECTIONS  2/3

SPONSORED CONTENT  7/28
NEW ADS OR CHANGES  7/28

CAMERA-READY ADS  8/4
SPECIAL SECTIONS  8/4

SPONSORED CONTENT  3/31
NEW ADS OR CHANGES  3/31

CAMERA-READY ADS  4/7
SPECIAL SECTIONS  4/7

SPONSORED CONTENT  11/25
NEW ADS OR CHANGES  11/25 

CAMERA-READY ADS  12/1
SPECIAL SECTIONS  12/1

SPONSORED CONTENT  9/29
NEW ADS OR CHANGES  9/29

CAMERA-READY ADS  10/6
SPECIAL SECTIONS  10/6

FOOD, TRAVEL
+ PETS

Scott Crawford
NC by Motorcycle

Local Pets
Raleigh Flag

CHEF RECIPES

SPECIAL SECTION
Faces of Raleigh

Reservation Deadline: 3/31

FALL FASHION 
FALL FUN 

Fall Fashion Trends
Fall Fun Roundup
Bluegrass Festival
Historic Hauntings

LOCAL FASHION
RESOURCES

SPECIAL SECTION
Meet the Doctors

Reservation Deadline: 7/28

THE HOLIDAYS

Holiday Roundup
Beautiful Decor

Local Gifts
Celebrate with Music

GIFT-GIVING
INSPIRATION

SPECIAL SECTIONS
 Holiday Gift Guide

Beauty Experts
Trailblazers and Trendsetters

Reservation Deadline: 9/29

SUMMER FUN 
RELOCATION

Summer Exploration
Stunning Swimming Pools

Fun on the Water
Best Fishing Spots

EDUCATION 
NEWS + TRENDS

SPECIAL SECTIONS
Newcomers Guide
Education Guide 

Reservation Deadline: 5/26

HOME + GARDEN

Custom Interior Designs
NC’s Destination Gardens

Carolina Ballet
A Garden for Everyone

CUSTOM HOMES

SPECIAL SECTIONS
Home + Garden

Market Leaders & 
Real Estate Icons

Reservation Deadline: 1/27

DIAMOND AWARDS 
HEALTH + FITNESS

Unique Fitness 
Senior Living Options 

Valentine’s Dates
Jazz Clubs

THE 2025 
DIAMOND AWARDS

SPECIAL SECTIONS
Wellness Q&A

Diamond Awards
Reservation Deadline: 11/25

JANUARY/FEBRUARY 
Reservation Deadline: 11/25

MAY/JUNE 
Reservation Deadline: 3/31

SEPTEMBER/OCTOBER 
Reservation Deadline: 7/28

MARCH/APRIL
Reservation Deadline: 1/27

JULY/AUGUST 
Reservation Deadline: 5/26

NOVEMBER/DECEMBER 
Reservation Deadline: 9/29
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TWO-PAGE SPREAD $4,450 $4,750 $5,300

$2,500 $2,700 $2,950

$1,935 $2,030 $2,375

$1,450 $1,600 $1,950

$1,125 $1,240 $1,425

$825 $950 $1,055

$3,200

$2,970

$3,650

6X 3X 1X

FULL PAGE

2/3 PAGE

1/2 PAGE

1/3 PAGE

1/4 PAGE

INSIDE FRONT COVER

INSIDE BACK COVER

BACK COVER

FRONT-FORWARD 
PLACEMENT:
Rate + 15% premium 
for a guaranteed position.
All rates are net and listed on a per-issue basis.

AD SIZES AND SPECS

Camera-ready ads must be submitted in digital format. Preferred  format is PDF. All images within the file should be in  CMYK format and have an effective resolution of at least  300 dpi for best print 
quality. All fonts and photos used  should be embedded or provided with the file.

1/4 Page
3.5" X 4.84"

2/3 Page
4.84" X 9.875"

1/2 Page Vertical
3.5" X 9.875"

1/2 Page Horizontal
7.375" X 4.84"

1/3 Page Vertical
2.375" X 9.875"

1/3 Page Square
4.84” X 4.84”

Two-Page Spread
Bleed: 17" X 11.125"  |  Trim: 16.75" X 10.875"
Safe Area: 16.25" X 10.375"  (We recommend  
keeping all important text and imagery within 
this area.)

Full Page
Bleed: 8.625" X 11.125"
Trim: 8.375" X 10.875"
Safe Area: 7.875" X 10.375"

CUSTOM PUBLISHING
PRICING FOR SPECIALTY INSERTS, 

TARGETED MAILINGS, AND  
TIP-INS CAN BE QUOTED UPON REQUEST. 

DEADLINE TO RESERVE SPACE
JANUARY/FEBRUARY

November 25, 2024

MARCH/APRIL
January 27, 2025

MAY/JUNE
March 31, 2025

JULY/AUGUST
May 26, 2025

SEPTEMBER/OCTOBER
July 28, 2025

NOVEMBER/DECEMBER
September 29, 2025

RATES, SPECS + CUSTOM PUBLISHING
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SPECIAL SECTIONS

SPACE CLOSING 1/27
MAR/APR

SPACE CLOSING 3/31
MAY/JUNE

HOME & GARDEN
Share your business with 
an audience perfectly 
positioned to purchase their 
dream home or enhance 
their home with renovations.

MARKET LEADERS & 
REAL ESTATE ICONS
Share your business with 
an audience perfectly 
positioned to purchase their 
dream home or enhance

HOME &
GARDEN

SHOWCASE YOUR NEW DEVELOPMENTS AND BUILDS, 
DESIGN PROFESSIONALS AND WINNING LANDSCAPES IN OUR 

HOME & GARDEN SPECIAL SECTION

SPACE RESERVATION DEADLINE: JANUARY 27
ADVERTISING MATERIALS DUE: FEBRUARY 3

COMING IN MARCH/APRIL 2025 FACES OF 
RALEIGH
Everyone loves putting 
a face with a name, 
and that’s especially 
true when our readers 
are deciding where 
to shop, dine or seek 
professional services. 

FACES

SPACE RESERVATION DEADLINE: MARCH 31
ADVERTISING MATERIALS DUE: APRIL 7

COMING IN MAY/JUNE 2025

OF RALEIGH

WELLNESS Q&A

DIAMOND 
AWARDS

Show readers you are 
a valuable resource 
for happier, healthier 
lifestyle choices—and 
give them the answers 
they are seeking.

If you’re a Diamond  
Award winner, show  
of your winnings in  
this exclusive  
special section.

 WELLNESS

Q&AQ&A
Share your expertise with our 
readers in an exclusive Q&A 
format that is presented in a 
professionally designed section 
where you can showcase your 
services, products and expert 
advice. Midtown readers want 
to know about all of the latest 
breakthroughs, services and 
techniques in your field. Show 
them that you are a valuable 
resource for happier, healthier 
lifestyle choices—and give them 
the answers they are seeking.

COMING IN JANUARY/FEBRUARY 2022

DIAMONDDIAMOND AWARDS AWARDS

SPACE RESERVATION DEADLINE NOVEMBER 25  |  ADVERTISING MATERIALS DUE DECEMBER 1

COMING IN  JANUARY/FEBRUARY 2025

THE BEST OF RALEIGH AND WESTERN WAKE

SPACE CLOSING 11/25
JAN/FEB

SPACE CLOSING 7/28
SEPT/OCT

SPACE CLOSING 9/29
NOV/DEC

SPACE CLOSING 5/26
JULY/AUG EDUCATION 

GUIDE

NEWCOMERS 
GUIDE 

Introduce your school, 
educational program 
or educational product 
to our readers in our 
Education Guide.

Share your business, 
activity, event or product 
with newcomers in our 
Go Play See section.

 EDUCATION 
GUIDE
    OPTIONS IN EDUCATIONOPTIONS IN EDUCATION

 COMING IN JULY/AUGUST 2023

SPACE RESERVATION DEADLINE MAY 19

 EDUCATIONEDUCATION 
GUIDE
    OPTIONS IN EDUCATIONOPTIONS IN EDUCATION

 COMING IN JULY/AUGUST 2023

SPACE RESERVATION DEADLINE MAY 18
MAY 25

MEET THE 
DOCTORS
Health care, wellness 
and medical services 
top our readers’ lists 
of interests. Introduce 
your doctors and 
practices to them.

 COMING IN SEPTEMBER/OCTOBER 2025

SPACE RESERVATION DEADLINE JULY 28
ADVERTISING MATERIALS DUE AUGUST 4

Health care, wellness  and medical services top the list of 
professional providers our readers want to know  more 
about. Our annual Meet the Doctors special section 
is the perfect forum to introduce your practice to our 
168,000 readers.

(Dch Srofile in the sSeciDl section is Sresented in 
editoriDl style written to your sSecifi cDtions. 

MEET THEMEET THE
DOCTORSDOCTORS

BEAUTY EXPERTS

GIFT GUIDE

TRAILBLAZERS & 
TRENDSETTERS

Beauty Experts is the ideal 
opportunity to position your 
business as the best choice for 
gifts of beauty and pampering.

Display your ad in our holiday gift 
guide, which is curated by our 
editor, and filled with unique items 
from local shops and boutiques.

Has your business had a unique 
impact in Wake County? Let our 
readers know about it!

BEAUTY
EXPERTS

COMING IN NOVEMBER/DECEMBER 2025

Share your special beauty secrets and professional expertise with our more than 140,000 readers!
Beauty Experts is part of our Holiday Issue!

SPACE RESERVATION DEADLINE: SEPTEMBER 29
ADVERTISING MATERIALS DUE: OCTOBER 6

TRAILBLAZERS
& TRENDSETTERS

COMING IN NOVEMBER/DECEMBER 2025

Does your impact in your area of expertise make your business stand out? Does your 
mission—the vision that drives you to do what you do—set you apart? Has your work changed 

our community? Let our readers know about it!

SPACE RESERVATION DEADLINE: SEPTEMBER 29

ADVERTISING MATERIALS DUE: OCTOBER 6

NEWCOMERS
GUIDE

COMING IN JULY/AUGUST 2025

A RELOCATION GUIDE FOR NEW FAMILIES TO THE TRIANGLE REGION

SPACE RESERVATION DEADLINE MAY 26
ADVERTISING MATERIALS DUE JUNE 2
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ABOUT OUR SITE
Midtown and 5 West’s websites beautifully present 
features !om our most recent issues, along 
with links to our sister magazine, calendar 
listings, special sections and articles !om 
previous issues. Share your product, service or 
business with our educated readers by placing 
an ad on one or both of our websites. 

Readership per issue is based on our 
standard press run of 30,000 and an  
average pass-along rate of x2.5/issue, 
plus digital readership.

Serving families in Wake, Durham, 
Orange and Chatham counties (with 
additional digital outreach to Johnston, 
Harnett, Lee and Franklin counties).

MOST visible ad space on the website.  
Visible at the top of EVERY page on the website.  
Ad display for 8 seconds before rotating to the next slide.  
Most ads are seen 4-5 times per site visit by  
EVERY site visitor. Limited to 10 advertisers.

LEADERBOARD WEB AD

MOST VISIBLE AD SPACE ON THE WEBSITE

Ad Size: 600x250 pixels

RATE: $850 
ROS PREMIUM: $1,050

WEB RATES

200,000+
PAGE VIEWS/YEAR

Viewers !om all over the Triangle and 
beyond are reading the engaging content 

we feature on our website.

27,000+
FOLLOWERS

A combined 27,000+ Midtown, 5 West 
and Triangle Family social media followers 

link to our websites’ content.

60,000+
EMAIL SUBSCRIBERS

Our Talk of the Triangle e-newsletter 
contains links to our website content, 

pulling in more views to both sites.

OUR REACH

Same size as Leaderboard, the largest ad space on the website.  
Displays in a rotator on the home page. Limited to 10 advertisers.

BANNER WEB AD

Ad Size: 600x250 pixels

RATE: $750 
ROS PREMIUM: $950

This ad will display on the right side of the homepage as well as story 
pages throughout both publications.

RIGHT SIDEBAR WEB AD

Ad Size: 400x400 pixels

RATE: $450 
ROS PREMIUM: $650


